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Executive Summary

This deliverable contains information regarding the brand identity of the EcoFuture project and the
consortium. The Consortium is the association of companies and organizations -for and non profit- that
were formed with the main objective of participating and contributing by pooling together their
resources for the EcoFuture project. The EcoFuture consortium consists of the Technical University of
Crete (GR), the Arava Institute for Environmental Studies (IL), Wald Industries Ltd (IL), Hebrew University
(IL), Reichman University (IL), National Agricultural Research Center (JO), i.GREENSs (JO), House of Water
and the Environment (PA), and Damour for Community Development (PA).

Consortium & Brand Identity is the visible elements of the EcoFuture project, the distinct image that is
portrayed to the public, such as logo, presentation visuals and reports. The 5 components of brand
identity are purpose, perception, personality, position and promotion and are presented in this report.

This project is part of the PRIMA programme supported by the European

Union. GA n° [2243] [EcoFuture] [Call 2022 Section 1 NEXUS WEFE IA].
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1. Introduction
11 Process

The consortium identity is developed by TUC with the contribution of all the partners of EcoFuture. The
concept of brand identity was discussed among all project partners during the first project meeting.
Drafts of each medium were created and then sent to the partners for feedback. Once feedback was
received, changes were made for the final versions. The process for the development of each medium
will be presented in further detail in each section.

1.2 General Set-Up

The consortium identity includes the logo, colors and fonts. The templates include a Word-template and
a Powerpoint-template.

1.3 Use & Accessibility

The logo, fonts and templates are permanently accessible for all partners through the shared Teams
folder

Link: https://tucgr.sharepoint.com/:f:/s/EcoFutureWP6/EuiCyV5IFS1Guje66QdJPSOBil-ORuPrUR3dtUR-
z02VDQ?e=saX0ks

This project is part of the PRIMA programme supported by the European

Union. GA n° [2243] [EcoFuture] [Call 2022 Section 1 NEXUS WEFE IA].
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2. Brand Identity

Brand identity relates to the project’s character, principles, and values.

2.1 Brand Image Material

211 EcoFuture Logo
The development of the EcoFuture Logo followed a 5 step process:

Step 1: First Pack of Draft logos for the EcoFuture project were created. Figure 1 presents
the different logo concepts and their variations that were initially created

EcoFuture
Eco

% é EcoFuture)
Eco

EcoFuture EcoFuture

Figure 1 First Pack of Draft logos for the EcoFuture project

Step 2: The logos were discussed among the partners and the second pack of EcoFuture
logos created presented in Figure 2.

/ N‘ ﬁi— "7 4 -/ :
\];z;"lzut% E@@F@t@f \ @ Eco Future

Figure 2 Second Pack of EcoFuture logos
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Step 3: Further discussion, suggestion of changes and the third pack of EcoFuture logos were
created (Figure 3).

| S—
EcoFuture EcoFuture
W
EcoFuture EcoFuture

N A/ N /
EcoFutu/rg\_ ECOFutu@\_ ECOFU'EU,I"D\_

e N

@Ql: ! | !
EcolFuture/ / EcolFuture
N i
\ 1 / \ 7-‘\\\\
oI 9; ' Q
/I‘
Wccoruture | W . SR EcoFuture EcoFuture

Figure 3 Third Pack of EcoFuture logos
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Step 4: Two final logos from the third pack were selected and sent to partners for final
selection (Figure 4).

#1 EcoFuture logo

#2 EcoFuture logo

AN ! / N\ I /
EcoFutu}_Q\‘ EcoFutu,rQ\—
[ |
AN 7/ ~ /
EcoPutu,rg\— EcoFutu’rg\—

Figure 4 Two final EcoFuture logos

Step 5: The final logo for EcoFuture project was chosen and is presented in Figure 5 in the
two versions.

Figure 5 Final EcoFuture Logo

This project is part of the PRIMA programme supported by the European
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212 Color Palette & Fonts of logo and Reports
Figure 6 presents the palette of colors to be used in EcoFuture and Figure 7 the EcoFuture fonts.

o

#64E18E
R100, G225, B142

Figure 6 Color Palette

#64E18E
R100, G225, B142

RO, G74,B173

e Bitter will be used for Headlines.
e Calibri will be used for text.

Figure 7 EcoFuture Fonts

Fonts

Bitter for Headlines

ABCDEFGHIJKLM-

NOPQRST UVWXYZabcdefghijklmnopq
rstuvwxyz1234567890°7"1"(%)
[HHH{@}/6<-+sx=>0@%¢€

£Y¢:;.”

Lorem ipsum dolor sit amet,
consectetur adipiscing elit, sed
do eiusmod tempor incididunt
ut labore et dolore magna
aliqua.

#224D27
R34,G77,B39

#004AAD HA24A0B
R162, G74, B11

HFFFFFF
R255, G255,
B255

#FFDC25 #224D27
R255,G220,B37 R34,G77,B39

Calibri for Text

ABCDEFGHIJKLM-

NOPQRST UVWXYZabcdefghijkimnopq
rstuvwxyz1234567890°7" 1" (%)
[HH{@)/&<-++x=>"@5€

£¥C:;,.*%

Lorem ipsum dolor sit amet,
consectetur adipiscing elit, sed
do eiusmod tempor incididunt
ut labore et dolore magna
aliqua.
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213 Report Template

The template for the reports and Deliverables of EcoFuture was created following the guidelines of the
PRIMA Programme and the brand identity of the project. Figure 8 presents the final template which
includes:

e  First page and deliverable information
e Project and deliverable details

e Tables of Contents, Figures and Tables
e Deliverable chapters and subchapters
e Final page

Y D I L T L
\ 4

EcoFuture,

ASOCI0-ECOLOGICAL APPROACHTO COMBAT
DESERTIFICATION FOR SUSTAINABLEFUTURE

EcoFuture

Figure 8 Final Report Template

This project is part of the PRIMA programme supported by the European
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214 Presentation template
The preparation of the presentation template followed a two-step process:

Step 1: Draft Versions of Presentation Template sent to TUC team for feedback (Figure 9).

. Table of Contents A
)
‘EcoFuh

u

e

Title of
Presentation Here

Click to edit Master Title Style

Figure 9 Draft Versions of Presentation Template
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Step 2: Final Draft of Presentation Template sent to partners and uploaded to Teams (Figure 10).

E re_prima

22
EcoFuture-prima

=

Figure 10 Final Draft of Presentation Template

2.2 Five Factors of Brand Identity

The EcoFuture Project aims to develop a climate-change adaptation program oriented towards
improving socio-economic welfare for people in the Mediterranean region, by using the Jordan Valley as
a test case.

Based on Water-Energy-Food-Ecosystem (WEFE) nexus methodologies, the project will build the research
and innovation capacities of partners and stakeholders with a mission and purpose to,

v/ SO1 - Propose a climate change adaptation plan for the JV region, based on existing
technologies, taking into account the social and economic priorities of the three involved
countries (Jordan, Israel and the Palestinian Authority);

v/ S01.1 - Use techno-economic models to optimise the sustainable efficiency (economic, society
and environment) performance of the Plan;

v' S01.2 - Use socio-economic models to assess and recommend policies in the WEFE context to
improve the welfare of people in the region;

v' SO2 - Perform tests in three demonstration sites in the Jordan Valley, one in each country, in
order to validate the inputs to the various models;

v/ SO3 - Propose methodologies to extend the applicability of the results of the Jordan Valley to
other regions and to other Mediterranean countries;

v S04 - Build synergies across sectors to investigate interlinkages across the nexus;

v' SO5 — Implement capacity building and training programs in response to project findings.

This project is part of the PRIMA programme supported by the European

Union. GA n° [2243] [EcoFuture] [Call 2022 Section 1 NEXUS WEFE IA].
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221 Perception - Values
The guiding principles and values of EcoFuture

1. Diversity: Women can be disproportionately impacted due to discriminatory social and gender
norms, for example discrimination related to decision-making power, which is often exacerbated
by conflict and water scarcity. The prevalence of food insecurity is slightly higher in women than
in men.

2. Respect: Women are often the first to be affected when job opportunities are lacking and more
women than men are unemployed. Therefore, efforts will be made to promote gender
integration into research where the woman total rate of participation is particularly
unsatisfactory. The partners participating in EcoFuture will fully comply with legislation
concerning gender equality and support both genders' participation and collaboration in its
research activities. No gender-based discrimination will be made as all the aspects of the project
can be similarly conducted by women and men.

3. Science Diplomacy: The methodology used in this study is unique. It will establish a set of
guestions that cover the full life cycle of every product for each sector. The expected answers
from each country are different from the others, and the models consider the differences
between countries while trying to attain optimal results. In this way we incorporate cross-
boundary factors within the WEFE Nexus evaluation.

222 Personality

There are 5 dimensions of Brand Personality; Sincerity, Excitement, Competence, Sophistication &
Ruggedness. The personality of EcoFuture as a brand refers to Sincerity, this personality type is described
as trustworthy, authentic, and down-to-earth. EcoFuture is also considered educational and informative.

2.2.3 Position

Problem/Solution Positioning: As stated in the overall project objective is to develop a climate-change
adaptation program oriented towards improving socio-economic welfare for people in the
Mediterranean region. It will be based on Water-Energy-Food-Ecosystem (WEFE) nexus methodologies,
and the project will build the research and innovation capacities of partners and stakeholders.

224 Promotion

Different methods of promotion will be used for EcoFuture. For example, Stakeholders will be reached
through social media platforms, and newsletters. Stakeholders will be contacted offline and will connect
further through the LivingLabs.

This project is part of the PRIMA programme supported by the European

Union. GA n° [2243] [EcoFuture] [Call 2022 Section 1 NEXUS WEFE IA].
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3. Default Text about the Project

The following is a default text that can be used to describe the project that can be used for external
communication. We will be developing further default text from the outcomes, the data and results in
the future.

“The Mediterranean region is considered a “Hot Spot” susceptible to the threat of climate change. Many
regions are prone to desertification, reduced water and change of rainfall pattern, loss of fertile soil, and
degradation of the ecological services provided. Using the Jordan Valley as a test case, the overall
objective of the new EcoFuture project, funded by the PRIMA programme (under GA number 2243), is to
develop a climate-change adaptation plan oriented towards improving the socio-economic welfare for
people in the Mediterranean region based on Water-Energy-Food-Ecosystem (WEFE) nexus
methodologies. The project builds on the research and innovation capacities of partners and local
stakeholders in order to: 1) Propose a climate change adaptation plan for the Jordan Valley region, based
on existing and emerging technologies, taking into account the social and economic priorities of the
three involved jurisdictions (Jordan, Israel and Palestine); 2) Use techno-economic models to optimise
the sustainable efficiency (economic, society and environment) performance of the Plan; 3) Use socio-
economic models to assess and recommend policies in the WEFE context to improve the welfare of
people in the region; 4) Perform tests in three demonstration sites in the Jordan Valley, one in each
country, in order to validate the inputs to the various models; 5) Propose methodologies to extend the
applicability of the results of the Jordan Valley to other regions and to other Mediterranean countries; 6)
Build synergies across sectors to investigate interlinkages across the nexus; 7) Implement capacity
building and training programs in response to project findings.

EcoFuture is developing WEFE Nexus best-practice recommendations for resource management in the
Jordan Valley; an area that is indicative of typical arid and hyper-arid zones of the MENA (Middle
East/North Africa) region in terms of water scarcity, water accounting, water use efficiency, and public
health, to maximise the socio-economic impact. It seeks to identify and quantify the adaptation
challenges to water, food and energy security and to the environment, and finally, will propose an
adaptation plan based on state-of-the-art technologies and adaptation solutions, including centralised
and decentralised wastewater treatment, smart agriculture and precise irrigation, solar desalination,
renewable energy. Through engaging communication activities, EcoFuture will improve the awareness of
citizens, stakeholders and policymakers towards a sustainable future. The project accounts for the social
priorities of the three involved countries and uses innovative techno-economic models to assess policies
and actions for improving the welfare of the people in the region. Tests are performed at existing WEFE
demonstration sites in order to validate the inputs to the various models, and thus propose best
available methodologies to extend the applicability of results to other Mediterranean countries.

The principle behind this WEFE concept is to provide Security of Supply (SoS) for the major resources
(water, energy, food and ecosystems) in the most effective way. However, SoS is a subjective matter and
differs from country to country, and from region to region. In the Jordan Valley region three countries are
involved, each with significant differences in their conditions and approach to SoS. One way to overcome
this obstacle is to define a set of agreed questions related to the SoS definition, questions that have
quantitative, well-defined answers. The answers can provide the constraints and/or the boundary

This project is part of the PRIMA programme supported by the European
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conditions to the models that are used. The questions have to follow the full chain-of-supply of any
required product and address linkages between the WEFE sectors. The building of the set of agreed
guestions and the collection of the answers in the three countries requires intimate discussions and
agreement between all the stakeholders in all countries. Stakeholders are engaged by creating Living
Labs in each country and the local perception on the WEFE Nexus will be identified using mind maps and
Causal Loop Diagrams. The results will then be integrated into acceptable alternatives for Nature Based
Solutions that will optimize the WEFE Nexus and improve the well-being of the citizens in the Jordan
Valley with proposed adaptation and mitigations measures in response to climate change.
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